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ESL Program Newsletter

Grade 7
Edmonton / Winnipeg

Dec. 9th, 2024 - Dec. 13th, 2024

Mr. Epp (Edmonton)
Ms. Graham (Winnipeg)

Class Edmonton (left) and class Winnipeg (right) discuss questions about the influence of a media advertisement.
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Homework

Parents are reminded that the days for assigning ESL
homework to Grade 7 students are every Monday,
Tuesday, and Thursday. Please check your child’s
homework and sign inside their homework notebook.
Homework will also be posted on Google Classroom
and might involve using online resources.

This Week

This week students explored the impact and influence
of the media on the way people think, feel and act.
They expanded their media vocabulary knowledge by
making connections between definitions and taking
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notice of how many of these words represent abstract
concepts. Students then focused on media through the
form of advertisements and discussed in groups how
these influence people to buy products. Using the
media triangle to help guide their discussions around a
particular advertisement, students were able to analyze
what it was about, who it was made for, who
developed the advertisement, and why.

Students were gradually introduced to the process of
opinion writing by looking at an advertisement and
communicating their own thoughts about it. This was
built sentence by sentence with a focus on writing their
opinion, giving a reason for their opinion, and giving
examples within the advertisement to support their
claim. Students were provided prompts for each step to
help them express their thoughts in writing.
Afterwards, students watched a new advertisement
and repeated the process on their own.

Media bias was explored by the introduction of
advertisement techniques. Students used this
knowledge to view advertisements and read various
texts to identify what techniques were being used and
how they affect and influence an audience. Students
also spent time doing independent reading where they
used what they have learned so far to identify any
possible techniques used to influence the reader.

The learning skills and curriculum expectations being
focused on these two weeks included:

Learning Skill: Organization and collaboration

Reading: Identify features and sections of text to
locate information.

Speaking: Demonstrate understanding of simple
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English in a variety of interactive classroom
settings.

Writing: Use process of writing to produce drafts.

Grammar 3%

- Using conjunctions to connect sentences and
connecting phrases to link ideas/paragraphs.
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- Concrete and abstract nouns
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- Subject-verb agreement
FENE—H
- Using OREO paragraphs to scaffold writing

(Opinion, Reason, Evidence/Example, Opinion
restated)
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Vocabulary BB
impact (n./v.)&E (1) EZE (H)

influence (n./v.) & - 1A ; BXENA (24)
media (n.) KREEET - 1752

argue (v.) Fim;F W, FH

belief (n.) / believe (v.) 815 ; B0 ; BF

bias (n.) & =R 0 R +E

BE,EWEES, TR

claim (n./v.)

Important Dates E 2 HHj

Tuesday, December 24th - School anniversary (no
classes)

28 12H24 H-RE

Wednesday, December 25th - No Classes

EH=, 12825 H-ME—X

Wednesday, January 1st - New Year’s Holiday
E8—1H18-tBlE—X

Thursdays, January 16th and Friday, January 17th -
Term 3 exams
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Tutorial FRBIEHEH

Tuesday, Dec. 17
5:00 -6:00
ESL Classroom
Focus: Speaking
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3F Edmonton (633 #(=E):
Vic, Ryder, Charlie

AF Winnipeg (643 #Z):

Ann H, Vivian,John,lvan
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crisis (n.) &4 - MR E 2RV HE

A Ti7

debate (n./v.) &X&@ + 5@, Fm - Ham

A a

discussion (n.) F15W + %W - BXAW
honest / dishonest (adj.) #ERY - oI5/ AHE

B AEEBW - AIEEW

effective / ineffective (adj.) BEEEETREAGZE R ; BN
H/ REERKN - BURW - AEUW

expert (n.) EZ; AT, 17X

opinion (n.) BR - &)X - TR

perspective (n.) (BEEIBH ) AE - B - 8X
shock (n./v.) T ABEBHNSH (HEE)  BE B
source (n.) 2RIR - HE; IR EIR - RIR

imply (v.) 815 - BE/R

advertising (n./v.) S (%)

advertisement (n.) E2; 5

action (v.) 178 ; 17882 ; T4

audience (n.) i ; % ; &
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