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ESL Program Newsletter

Grade 7 Dec. 23rd, 2024 - Dec. 27th, 2024 Mr. Epp (Edmonton)
Edmonton / Winnipeg Dec. 30th, 2024 - Jan. 3rd, 2025 Ms. Graham (Winnipeg)

Students in class Edmonton (left) and class Winnipeg (right) discuss the term’s vocabulary, creating new
word wall cards for future reference.
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Homework Rl T E
Parents are reminded that the days for assigning ESL BIERE, - £254 748 %- - frike
homework to Grade 7 students are every Monday, 24 ESL T4 o 3k A7%3 ehit, £ 4@ Pen
Tuesday, and Thursday. Please check your child’s EEE B Lo (TR P F A Google
homework and sign inside their homework notebook. Classroom }, & ¥ it Z &4 @& * R F ko

Homework will also be posted on Google Classroom
and might involve using online resources.
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Last Week
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Last week, students focused on developing key language IR T 4 4B AT e |

skills while engaging with relevant and exciting topics!




In reading, we explored texts about the impacts and
influence of social media, practising how to identify the
parts of an OREO (Opinion, Reason, Example, Opinion
restated) structure. This activity helped students
strengthen their comprehension skills while
understanding how arguments are formed.

In writing, we built on our knowledge of OREO
paragraphs by incorporating adverbs of possibility to
express varying degrees of certainty and truth. This
addition added more depth to the students’ writing.

In speaking, students practised using OREO structure
and opinion prompts to express their ideas. They also
included adverbs of possibility to make their arguments
more precise and convincing, enhancing their ability to
share well-rounded perspectives.

This Week

This week, our Grade 7 ESL class continued to
strengthen their skills in analyzing and expressing
opinions using the OREO structure while circling back
to the topic of advertising, focusing this time on the
techniques used to influence consumers.

In reading, students analyzed advertisements to identify
persuasive techniques, such as emotional appeals,
bandwagon tactics, and celebrity endorsements. They
answered targeted questions to explore how these
techniques impact people’s choices and opinions.

Through writing and oral communication, students built
on their understanding of advertisement techniques by
expressing their own opinions about them. They focused
on crafting clear and well-supported opinions,
continuing to apply the OREO structure to organize
their ideas effectively.

On Thursday and Friday, students began research for
their final project (culminating task) that will showcase

BRI G 0 AP G MAAI G e
* e Ao FRY 4o i s] OREO -gf# (ﬁ,‘u_ﬂh

B~ b F s BEBEN) hE BINA o I EE
FerB A e @ iR 4 > FRFEEHFE S

Voo

LB iTS g0 AP & OREQ iz enfhd# b o 4o >
TEATF T REORE o KA EF AR rrur‘{}'}
frE R eBMAREL NBIFL LG FR -

vz i2E> g o % 4 ¥ig * OREO ‘%*ﬁ-frﬁ
B kAR L ik o B T T R
R R TR SRR o K
557 A% 2o BRI 4 o

~iF

AiF o = & 5 ESL shAeaE f e £ 4 @ OREQ
BAEA ﬂf’?‘fr%\ ek o BPEL v IR 2
1AL S BT R kT o

X:—"

FmﬂR;}iI‘ﬁv&L"
FE I3 6 —[l_—l
7o

ERM G B2 AT R 2
'r%‘}ri. Fﬁ:‘j\ R i ‘7\\11’1:['? A IJ..—Fj o 18
$HE PR AL > 4T B8 T e i 5 4

R -

B
F'Ek

P B4 7‘“5}%%% inﬁm
% "‘\fﬂ

"Eri'ﬂl“’fr'frﬂﬂ" » B4 B i B enE AR
lt“q‘:ze‘.rrfzﬂ”" .%%\ﬁ%—f'—r]b A AR
2 2Pz S ME S IFE 41 ﬁ?fﬁ Kk o 2 KR%
B R TALR Jiﬂ—n‘i*"mJ_ B h OB o BT

13\\-




their growing skills in all language strands. They read

various sources presenting opinions about the positives

and negatives of social media. This research will help
them prepare to write their own OREO-style essay,

where they’ll develop a thoughtful argument supported

by evidence

The learning skills and curriculum expectations being
focused on these two weeks included:

Learning Skill: self-regulation, initiative, and
organization.

Reading: Respond to and evaluate adapted/authentic
text.

Speaking: Present ideas and information for
academic purposes with structured support.

Writing: Organize ideas using a series of
connected paragraphs.
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Grammar = ;*
- Using conjunctions to connect sentences and
connecting phrases to link ideas/paragraphs.
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- Concrete and abstract nouns
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- Subject-verb agreement
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- Using OREO paragraphs to scaffold writing

(Opinion, Reason, Evidence/Example, Opinion

restated)
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- Evidential writing and using supporting

examples in writing
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Important Dates € & p #f

Thursdays, January 16th and Friday, January
17th - Term 3 exams
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- Adverbs and Verbs of Possibility

Vocabulary ¥ =
impact (n./v.) & (4 ) ;&% (4)

influence (n./v.) B> 8% ;3 BEDA (&)
media (n.) = F B4 > 548

argue (v.) ¥ ;3 v) & R

belief (n.) / believe (v.) 48 13 ; 5w 5 & i

bias (n.) i L ; hw ; hAe

claim(n./v.) B4, 2 fi; %75 ;1 %

crisis (n.) /& #% > &2 FlEgps

debate (n./v.) % » 3130 L % 0 76

discussion (n.) 43 » @& 0 Bk
honest / dishonest (adj.) 3§ > ¥ 2 e/ % 37
tho A X B DR e

effective / ineffective (adj.) #c & 2 FFH F % 75 5 %
e/ A ARIEY e gtk g B Eren

expert (n.) & Fg N 7; 7 e

opinion (n.) & L » {5 » 13k

perspective (n.) (A% B 4Een) & B - BLEL > B2
shock (n./v.) 4+ REaEE (AGF) 5 FF R
5

source (n.) Xk > By B R AR 0 Rk
imply (v.) % 4p > % 7

advertising (n./v.) B 2 (%)

advertisement (n.) & 2 ;kx¥




action (v.) 78 ; FH AR (7 4
audience (n.) BL% 5 B

materialistic (adj.) 4 # L & > L & 4 Fen

consumer (n.) i ¥ &




